
A step-by-step guide
to level up your brand

on Instagram



Getting your bio right is the starting point for all else that follows

on Instagram. Unlike most social media profiles, it can only contain

very limited information – 150 characters to be exact so you need to

be very economical.

Here are the basics of what you should be doing:

Treat your bio like a USP Unique selling proposition – tell your

followers what they are about to gain from your business;

Include a call to action – tell your followers clearly what to do next,

click the link to:

Include an optimized image – perhaps a high-quality version of

your business logo that isn't cut out, remember it’s a circle shape

profile photo.

Include a link – you can include one link in your bio: rather than

simply linking to your homepage, direct visitors to a sales page or to

a specific promotional landing page.

Or even better to a link in the bio page with 3 - 4 options, you can

create your own or use linktree app.

Instagram doesn’t let you post hyperlinks in your photo captions.

Yes, you can put your website in a caption – but your followers can’t

navigate there by clicking on it.

# 1 - Optimize Your Bio

BIO:
"a biography or short biographical
profile of someone"



#2 - Branding 

The content you publish on

Instagram – whatever it is – is an

extension of your brand. Unlike

Facebook, LinkedIn, or any other

popular social networks, Instagram is

almost entirely visual.

So start looking at the part with a

unique post style: decide on the form

(video/images), the size, the font,

the colors you use, and the content

topics.

Develop a brand style that helps you

stand out and makes your posts

instantly recognizable

your brand is what others say about you 

when you're not in the room



Since Instagram’s algorithm changed, some

digital marketers think there is no right or

wrong time to post anymore. Previously, you

relied on the timing of your post to reach the

largest audience, but now your post can

reach thousands of people days after you’ve

posted it.

But this doesn’t mean there aren’t good and

bad times to post on Instagram.

A good rule of thumb is 2 hours before your

peak time

The best days to post on Instagram are

usually Monday and Thursday, as posts on

these days tend to see the most

engagement.

By posting at the appropriate times, you can

reach the largest possible audience. By

posting during off-work hours, you’re

catching your audience when they’re not

busy. This means they’re more likely to see

your post, and more likely to navigate to your

store.

#3 Post at the Right Time



How do you get more engagement on

Instagram? Simple: you ask for it.

You'll significantly improve your

engagement by asking your followers

to take action it can be anything like

liking your post, tagging a friend, or

commenting. You can include your

call-to-action in the caption of your

image or in the image itself. Test

what works for you

#4: Use Calls-to-Action



Instagram is interactive. The idea is to communicate with your

followers and to interact with them.

You can do this in a number of ways.

Most obviously, you can reply to comments and questions in the

feed to the right-hand side of your post. Even if comments are

negative, be sure to respond in a timely manner and always

respectfully. Remember – all feedback is useful and can help you

improve products and services.

Interacting with followers can be more proactive too. You can ‘like’

and comment on others’ posts; you can even seek out competitors

and their followers and start engaging with them to bring them

over to you.People love to be asked questions. It gives them a

chance to show their knowledge, express opinions, state

preferences, and so on.

Ask them product-related questions by all means, but try to mix it

up. You are building a community on Instagram and life doesn’t

simply revolve around your business!

 

There are also @mentions for customers and followers, which

temporarily gives them the spotlight and demonstrates

appreciation. A good example is when you use UGC for a post.

#5: Engage followers Ask questions 



#6. Get creative with your product showcasing 

Balanced with other content 75% other content 25%

showcasing 

Creative and fun way to show your products

Engaging for your audience

Focused on showing how products are used in real life

(lifestyle shots)

Your Instagram feed isn't your store, no one wants to be sold on

IG While it’s perfectly fine to highlight products, it needs to be:

If your product-based content fails to tick these boxes, your

following might not hang around for long…



Positive customer stories, 

Your product in use, 

Simply ask your followers to share interesting shots. 

Why tell the world how great you are when you can get others to

do it?

The best people to showcase the values of your brand and what

you stand for are the people who follow you. So make user-

generated content (UGC) a key part of your Instagram content

strategy.

In social media, show the following as a UGC

You are adding authenticity to your brand. It also allows your

followers to be the ‘stars’ temporarily – which creates good -

people like to know they are not the first one to try your product. 

Yotpo or turstmary app makes it easy to increase the reviews

and other UGC.

#7. Go heavy on UGC 



#8. Display your Instagram feed on your store 

Content is smartest when it is sharable and viewable across your

website and multiple social platforms.

By displaying your Instagram posts on your website, they get

seen by more pairs of eyes,

SnapWidget or Instafeed enables you to automatically share

Instagram images or videos to your website for free – or for a

low monthly fee.



For a while now, it’s been possible to make your Instagram feed

‘shoppable’ using third party apps.

You can create shoppable galleries using Foursixty, whereby

followers can directly access and buy the products you post about.

This has the potential to greatly boost your traffic and sales.

Like2Buy is another app that creates shoppable content and it’s part

of a wider platform called Curalate that unifies the shopping

experience across your social communities and website.

Then Retarget customers who leave without buying

Thank you!
www.octopusdigitalsolutions.com

octopusprimemarketing@gmail.com

#9.Make Instagram ‘shoppable’ 

+1-619-325-7951

http://foursixty.com/
https://www.curalate.com/product/like2buy/
https://www.curalate.com/

